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Economics

Summary:


The topic is about health and beauty advertisements that often intentionally create confusion for consumers. These advertisements heavily influence society and whether or not they should be should be banned is the subject of this debate.

The motion:


Be resolved that advertising health and beauty products be banned.

Arguments for:



 Arguments against:

Big Idea #1:  Health and beauty advertisements are misleading 


Nearly half of the ads claim that consumers can lose weight without exercise and diets. Most of them do not work. Most of the time, the claims in ads are not true and can be proven by scientific researches.


Through advertisements, these health and beauty products make consumers believe that they can lose weight and be beautiful by using their products.


Most health and beauty products cost a lot of money and it is not worth spending and not getting the desired results.
Big Idea#1: Advertising illustrates

companies' freedom.


Advertising is the companies' way of communication with consumers. It helps companies in marketing and promoting 
their products.


Advertising has the ability to reach markets geographically and inform all age groups about their health and beauty products.


Advertising helps companies to catch their targets and open the gateway into more clienteles. 



Big Idea #2: Health and beauty advertisements illustrate a utopian society that is hard to achieve in reality. These advertisements manipulate society in what is accepted and what is not.


People tend to see that being skinny is beautiful. It creates the idea of the accepted appearance and the unaccepted.


People tend to tease and make fun of others who does not look like models.

There is the idea that pretty, slim, tall people who have the perfect complexion are the beautiful ones.


Kids and adults suffer from insults because of their appearances. Kids as young as 7 years old are being emotionally abused by their classmates because they are fat.
Big Idea #2: Advertising helps in providing information to the general public.


The easiest way of informing people about health and body products is advertising. 


They easily learn the newest and the most helpful products through advertisements.


Consumers can compare products and use trials in order to determine which health and beauty products are good for them. 

It gives the general public the most up-to-date lifestyles and fashions. Advertising health and beauty products shows that consumers have the potential to have good looks and great body.

Big Idea #3: Health and beauty advertisements put consumers’ health at risk.


The idea of the accepted and unaccepted appearances (advertising) makes consumers think that they are fat and ugly and undergo excessive dieting which then leads to eating disorders such as Anorexia and Bulimia.


Health and beauty products have some side-effects especially with excessive use. Consumers tend to use these products excessively because they believe that by doing so, they can have faster results.


Kids as young as 13 years old undergo surgeries and liposuction in order to be accepted as the beautiful. As a consequence of watching models, kids undergo liposuction to look the same as models.
Big idea#3: Health and beauty products have growing demand and advertising makes it happen.


Health and beauty products create billion of dollars in the business. They help bring money into the economy. Without advertisements, consumers will not be informed and aware of the products in the market. They will not be able to buy as much.


Due to the increasing demand, there are more companies creating jobs. Advertising is good tactic of marketing which help to increase       demand.


Advertising helps people increase their consumption and therefore increase the demand of the product.

Our Sources:

Books

Making Economic choices Quebec supplement

Consumption: The Importance of advertising M.E.Q Module 4.1.2 

Great Websites:

False Weight-Loss Ad Claims are common

http://sportsmedicine.about.com/library/weekly/aa091802ahtm
This site relates to argument: For  Big idea:1

False Advertising

http://www.visavisalimesdetba.com
This site related to argument: For   Big idea:2 and 3

Great quotes:

Quote: “The report concludes that false or misleading claims, such as exaggerated weight loss without diet or exercise, are widespread in ads for weight-loss products, and appear to have increased over the last decade.”

Argument: For the motion

Source: http://sportsmedicine.about.com/library/weekly/aa091802a.htm.

Title: False advertising 

Quote: “Beauty comes from the inside, not the out. People should look the way they want to look and not the way other people want them to look like,” said Israel Cabrera, a17-eyar-old Woodlake High school junior.

 Argument: Against the motion

Source: Visalia Times-Delta

Author: Jennifer LeMar

Title: False advertising 

          Teens: Society sets impossible standard of what’s beautiful

Nasty fundamental questions to ask the “For” side:

 How one will interpret advertisements is up to ones self.  Consumers can view advertisements as an illustration of a utopian society or as just as a  piece of light information. 

Nasty fundamental questions to ask the “Against” side:

Teenagers aspire to have looks like the models in the commercial ads they see. Promoting health and beauty ads increases the number of teenagers undergoing surgeries and liposuction. Ethically, would you allow teenagers to undergo surgery just to acquire the looks models have























Key vocabulary to understand the debate:

Term: Advertising                              

 Definition: a form of commercial mass communication designed to promote the sale of a product or service, or a message on behalf of an institution, organization, or candidate for political office.

Term: Market

Definition: any established operating means or exchange for business dealings between buyers and sellers.

Term: Bulimia

Definition: an eating disorder in which persistent over concern with body weight and shape leads to repeated episodes of binging (consuming large amounts of food in a short time) associated with induced vomiting, use of laxatives, fasting, and/or excessive exercise to control weight



Term: Anorexia      

Definition: mental illness in which a person has an intense fear of gaining weight and a distorted perception of their weight and body shape.

Symbols and Images
Title: Maria Matyas, Chautauqua artist.

Artist: Chautauqua
Source: Glenbow Archives, http://www.archives.ca/, http://www.imagescanada.ca/index-e.html
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